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Breath O’ Pine Marks 60th Anniversary With Donation Of 1,000 Bottles
To Habitat For Humanity – New York City
More than 75 Million Bottles of Bronx-born Cleaner Sold Since Launch

Tuckahoe, NY – September 18, 2003: Brondow, Inc. today marked the 60th anniversary of the launch of
its Breath O’ Pine product – one of America’s first pine cleaner/disinfectant* brands – with a donation of
1,000 bottles to Habitat for Humanity – New York City.  Invented in the 1920s, Breath O’ Pine has been
sold in grocery, hardware and other retail outlets since the 1940s, and is one of the industry leaders based
on pine oil concentration.  More than 75 million bottles have been sold in stores throughout the East
Coast since the product first became commercially available.

In addition to having one of the highest concentrations of pine oil among the leading, nationally marketed
pine cleaners, Breath O’ Pine is the oldest family-owned pine-oil based cleaning brand in the industry.

“Invented in Mt. Vernon, NY, and originally distributed in grocery stores and other retailers in the New
York City area, the Bronx was our home base for more than 25 years.  What better way to mark the 60th

anniversary of Breath O’ Pine than to give back to the community where the history of this amazing
cleaning product began,” said Tim Kelley, President of Brondow, Inc.  “Habitat-NYC’s mission is to
provide decent, affordable housing to residents in need. With this donation, Brondow is helping Habitat-
NYC help underprivileged New York residents and their children enjoy a higher quality of life.”

Habitat for Humanity - New York City is one of more than 1,700 United States affiliates of Habitat for
Humanity International which seeks to eliminate poverty housing around the world.  The Habitat-NYC
affiliate was created in 1984 and currently builds in the Bronx, Brooklyn, Manhattan and Queens.

1920s Cleaning Innovation
The product that became the basis of Brondow’s Breath O’ Pine product was first developed by chemist
Edward J. Kelley in the family’s Mt. Vernon, NY home during the mid-1920s.  Made from a combination
of high concentration pine oil, soaps and other ingredients, the product was highly effective in dissolving
grease, dirt and other heavy stains.

During the late 1920s, Kelley’s product, which was marketed under the brand name No Grit, was sold in
Bronx-area gas stations as a surface cleaner.  No Grit was recognized for its superior ability to remove
heavy automotive stains and grease from a variety of hard surfaces.  As consumers increasingly became
aware of the product’s cleaning, disinfecting and deodorizing performance -- and its natural insect
repellent qualities -- No Grit quickly became a hit, attracting the attention of local retailers.

No Grit was renamed Breath O’ Pine in 1943.  Breath O’ Pine has since grown into a widely recognized
household name, joining the ranks of such other well-known 60-year-old brands as Krispy Kreme (1997),
Jeep (2001) and Coach (2001).  But unlike these companies, Breath O’ Pine is one of the few remaining
family-owned brands in America.


